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Overview

There are more than a million non-profit
organizations in North America, and

25 national ones with the name “Asian”
in the title.

In a marketplace of competing products, services, and ideas, it is essential that NAAAP leaders
and members communicate consistently and repeatedly what the organization stands for, what it
is and is not, and its benefits to members and sponsors. Furthermore, as the number of NAAAP
chapters and ventures grows, and their programs mature and diversify, NAAAP’s brand and value
must be reflected in programs, promotional materials, and our corporate identity. Please use with
pride the NAAAP Brand Guidelines.

The Brand Guidelines have been overhauled in 2012. New webpages, new documents, new
marketing collateral going forward should use or incorporate the new logo and fonts. Chapter

and programs may select up to one accent color but icons, resizing, or different alignments are
not permitted in order to present a uniform national brand. All chapters and programs should
cease using the old na@ap logo and any derivation of it by August 1, 2012. Photos and documents
created in the past showing the old logo, and rebroadcasts of archived materials using the old
logo(s) will be permitted.
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About NAAAP

NAAAPs vision is to be the premier
leadership organization for Asian and
Pacific Islander professionals.

NAAAP is 501(c)(3) non-profit organization that cultivates, supports, and promotes Asian
American leaders. NAAAP offers professional development opportunities on the local and
national level, engages its membership in community service, and organizes professional
networking events. Through NAAAP, members work together to enhance leadership in their

careers and communities.

Founded in 1982, NAAAP turns 30 in 2012. It is the largest and fastest growing Asian American
professional organization in North America, with a presence in more than 25 cities. NAAAP
continues to provide its members with the tools and resources to further career advancements
and empower all Asian Americans to become great leaders and high performing employees.
NAAAP members include a diverse group of leaders and working professionals, with various
levels of educational and professional backgrounds: corporate, small business, non-profit,
academic, entertainment, and governmental.

NAAAP also helps employers maximize their diversity programs. NAAAP’s Career Center
allow companies and agencies to post openings to our membership as well as web visitors.
Our programs feature best practices and speakers from corporate America, government,
and academia.

JULY 2020

NAAAP’S MISSION

NAAAP inspires, cultivates and
empowers Asian and Pacific Islander
leaders for professional excellence
to make meaningful impact in our
workplace and community

THE NAAAP BRAND IS...

v Positive, inspiring, influential,
and unifying

v Fresh, energetic, progressive,
and empowering

v Professional, organized

v Diverse, intergenerational, pan-Asian
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Branding Elements
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Logo NAAAP Logotype

NAAAP

National Association of
Asian American Professionals

NAAAP LOGOTYPE

This is the NAAAP logotype. It consists
of the NAAAP acronym and a signature
locked below it.

The use of NAAAP’s logotype and its
supporting elements in accordance with
these brand guidelines will promote a
clear, consistent brand image.
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Logo Brand Typeface

National Association of
Asian American Professionals

SIGNATURE

TYPEFACE

The acronym is typeset using the font
Bodoni MT. The signature is typeset
using the font Helvetica Neue LT.

The logo has been designed

with optimal sizing, spacing, and
composition. Always use the supplied
logo files. Never typeset the logo on your
own.
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Logo Brand Color Palette

NAAAP RED

NAAAP

National Association of
Asian American Professionals

JULY 2020

NAAAP GRAY

SYMBOLISM

The Red A in the center of the abbreviation

of the organization’s name, for “Asian” in our
association’s name, is both a focal point visually
and figuratively. Chapters adhere to this logo and
select a central color to their liking.

COLORS

All NAAAP branded materials should
implement these two main colors.

PMS 1807C PMS 424C

HEX #af282d HEX #6d6e71
RGB 175, 40, 45 RGB 109, 110, 113
CMYK 22, 97, 90, 13 CMYKDO0, 0,0, 70
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Logo Clear Space

NAMAP

National Association of
Asian American Professionals

CLEARANCE

The dotted rectangle shown surrounding
the NAAAP logotype indicates a
minimum clear space based on the
upper-half of the uppercase letter “A”.

No text or image should be allowed
within this area to maintain the integrity
of the logo.
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Logo Alternate Lockups

HORIZONTAL LOCKUP

Use when a horizontal
format is needed, such as
due to space constraint.

National Association
of Asian American
Professionals

ACRONYM

Use the name “National
Association of Asian American
Professionals” is already spelled
out in text to avoid redudancy.

ALTERNATE LOCKUPS

Even though use of the main NAAAP
logotype is preferred, the horizontal and
acronym alternatives shown are allowed
for specific format in order to maintain
legibility and integrity of the NAAAP
brand.
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Logo Social Media

l

SOCIAL MEDIA ICON

When creating icons for social media,
observe the clear space rule. Use the
transparent white logo with the red
background wherever possible.
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Logo Inappropriate Use

American Professi American Profess

lan American Profession

DO NOT USE DO NOT USE DIFFERENT DO NOT MISALIGN DO NOT STRETCH
DIFFERENT COLORS COLOR LOCKUPS

American Professi AMERICAN PROFESSI
DO NOT ROTATE DO NOT DISCONNECT DO NOT TYPESET ON DO NOT CHANGE CASE
YOUR OWN

al Association of Asian American Profe:

n American Professio merican Professiona American Professi

DO NOT CHANGE FONTS DO NOT BREAK THE DO NOT CREATE YOUR DO NOT ALTER THE
SIGNATURE DIFFERENTLY OWN LOCKUP PROPORTIONS
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Color Usage

National Association of
Asian American Professionals

FULL-COLOR

Use NAAAP Red and NAAAP Grey whenever spot and/or
4-color reproduction is possible.

JULY 2020

NAMAP | NAAAP

National Association of National Association of
Asian American Professionals Asian American Professionals

KNOCKOUT FULL-COLOR TRANSPARENT WHITE

Use.when |0_90 is on a dark background. The Red is Use when full-color is not possible. Prioritize over all-white.
retained, while the Gray is reproduced with Light Gray. The logo should be reproduced as 70% & 100% white

National Association of National Association of
Asian American Professionals Asian American Professionals

WHITE BLACK

Use when color reproduction is not possible. The logo Use when color reproduction is not possible. The logo
should be reproduced as 100% white. should be reproduced as 100% black.
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Color Background Consideration

NOT ENOUGH CONTRAST

NP e’ NAAP #

N-_aonal Association of National Association of
Ar .an American Professionals Uiy Asian American Professionals

BACKGROUND IMAGE

Always position the logotype on an area
of the image with less detail. Prioritize
the full-color and knockout full-color
logo when possible, as long as there is
enough contrast between the logo and
the area directly behind it.

NOT ENOUGH CONTRAST
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Color Background Consideration

‘:2 - «onal Association of : * B =5 7National Association of
“¥h- .an American Professionals s ‘ i ; < ~Asian American Professionals

- S - i

National As-_ciation of National Association of
Asian Amer_an Professionals Asian American Professionals

BACKGROUND IMAGE

Always position the logotype on an area
of the image with less detail. Prioritize
the full-color and knockout full-color
logo when possible, as long as there is
enough contrast between the logo and
the area directly behind it.

PRIORITIZE FULL-COLOR WHEN BG ALLOWS
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Color Extended Palette

PRIMARY
PALETTE

NAAAP’s brand
colors should

be used and
prioritized as

the dominant
palette whenever
possible.

NAAAP Red

PMS 1807C

HEX #af282d

RGB 175, 40, 45
CMYK 22, 97, 90, 13

NAAAP Gray
PMS 424C
HEX #6d6e71

RGB 109, 110, 113

CMYKO, 0, 0, 70

NAAAP Light Gray
PMS 428C

HEX #d1d3d4

RGB 209, 211, 212
CMYKO0, 0, 0, 20

EXTENDED PALETTES

When producing communication pieces,
NAAAP Red, NAAAP Gray, and NAAAP
Light Gray should always be dominant

throughout.

Supporting colors are intended to add
interest, serving as bright accents that
complement the primary palette. They
also serve as the accent color for Local
Chapters and replace the NAAAP Red.

SUPPORTING
PALETTE

These supporting
colors are
available to
enliven various
communication
pieces.

JULY 2020

Ruby

PMS 1945C

HEX #ab1240

RGB 171, 18, 64
CMYK 24, 100, 69, 14

Plum

PMS 506C

HEX #85364a

RGB 133, 54, 74
CMYK 37, 87, 56, 27

Peacock
PMS 548C
HEX #004052
RGB 0, 64, 82

CMYK 96, 64, 50, 38

Azure
PMS 294C

HEX #003378
RGB 0, 51, 120
CMYK 100, 89, 25, 11

Sky

PMS 279C

HEX #4791db
RGB 71, 145, 219
CMYK 69, 35, 0, 0

Cerulean

PMS 3125C

HEX #00abc8
RGB 0, 171, 200
CMYK 75,11,17,0

Gold

PMS 130C

HEX #f5ab00

RGB 245,171, 0
CMYK 8, 36, 100, 0

Clementine

PMS 716C

HEX #f27a05

RGB 242, 122, 5
CMYK 2, 63, 100, 0

Amber
PMS 1525C
HEX #c94d00

RGB 201, 77,0
CMYK 15, 82, 100, 5

Chartreuse

PMS 583C

HEX #abb200
RGB 171, 178, 0
CMYK 38, 17,100, 0

Pear

PMS 364C

HEX #407530
RGB 64, 117, 48

CMYK 77, 32, 100, 19

Emerald

PMS 3435C

HEX #264f38

RGB 38, 79, 56
CMYK 80, 44, 79, 44
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Typography & Editorial Styles
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Editorial Style NAAAP Abbreviation

FIRST MENTION

The first time it is mentioned, National Spelled out followed by acronym in
Association of Asian American e
Professionals (NAAAP) should always be

spelled out and followed by its acronym

in parentheses. Future mentions of

NAAAP can reference the acronym by ZEZ?EifZL&Z:.T
itself, always written in all capitals.

When writing about NAAAP in text, please do not change the color of the second A. If there is a

full mention of “National Association of Asian American Professionals,” the acronym logo is able
to be used without the signature.

To establish a consistent editorial voice

throughout all NAAAP communications,
the use of the NAAAP acronym is
allowed only after a full mention of
“National Association of Asian American
Professionals” within the same
communication vehicle.
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Typography Font Families

REGULAR

The National Association of Asian American

Professionals is a non-profit organization
that cultivates and empowers Asian & Pacific
Islander leaders through leadership development,

professional networking, and community service.

ULTRALIGHT ULTRALIGHT ITALIC

As the largest | and fastest growing

THIN ITALIC

NAAAP continues to provide

REGULAR

to further career

MEDIUM

Asians and Pacific

THIN

AP professionals

LIGHT

its members

association,

with | the tools and resources

REGULAR ITALIC

advancement and to empower

MEDIUM ITALIC

to become great leaders

BOLD

as well as

Islanders

BOLD ITALIC

valuable employees.
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LOGOTYPE FONT

Bodoni MT

by Monotype

NAAAP branding uses Bodoni, an
classic, modern, didone font created
with precision and clarity in mind.

More Info
myfonts.com

SUPPORTING FONT

Helvetica Neue

by Linotype

NAAAP uses Helvetica Neue, an
objective and functional font perfect
for international correspondence:
no ornament, no emotion, just clear
presentation of information.

More Info
linotype.com



Typography Typographic Hierarchy

SUGGESTED FONT USAGE

PRINT

o
Dlsplay o

Helvetica
Arial

Headline

Introduction Deck

Subhead

Body
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Typography Email Signature

A standardized email signature will allow
both internal and external messaging to
maintain cohesiveness.

Below is the recommended template to base and modify your personal email address signature.

TEMPLATE

[FName] [LName]

Title, NAAAP [National/Chapter]

[Prounouns: example She/Her/Hers; He/Him/His; They/Them/Theirs]
(###)-###-#### | [email]@naaap.org | [additional emaill@naaap.org
Additional Links

The National Association of Asian American Professionals
[National/Chapter website]

EXAMPLE

Cyndy Yu Robinson

Executive Director, NAAAP National

She/Her/Hers

919.625.1207 | cyndy.yu-robinson@naaap.org | director@naaap.org
Book time with me

The National Association of Asian American Professionals

www.naaap.org

JULY 2020

WEB/ONLINE
MAILCHIMP
SYSTEM FONTS

Helvetica
Arial

COLOR

RGB 175, 40, 45
HEX #af282d

NAAAP LOGO

Avoid using NAAAP logos in email as
retina screens make images appear
blurry in small scale.
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Brand Implementation
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Social Media Icon

e0e < > M @ 2t & facebook.com Gl @ (4] il o |
% Leadership
Convention
by NAAAP
Washington, DC
- Capital Hilton

August 20-23, 2020

naaap_national

National Association

360 1158 246

5 ] Posts Followers  Following
of Asian American
Professionals NAAAP National
@NAAAP y - The National Association of Asian American
e e e i i Professionals is the premier leadership organization
of Asian professionals.
Home i Liked ¥ 3\ Following v + Create Fundraiser @+ Sign Up ° Send Message Www.naaap.orgl
About m Message Contact
Events Posts Nonprofit Organization
Photos National Association of Asian American Professionals is  *** )
Videos in Dallas, Texas. Community See All
< Yastarday at 11:10.AM - 2L Invite your friends to like this Page
Community For the second week straight, 30+ NAAAP leaders gathered virtually o 2244 e like thi
: to connect and talk about work and play in the new normal. We like to 3 errRogRe ke e

Reviews g : i :

say Physically distant, Socially connected! Our board member Kim v 4,559 people follow this
Posts Cummings spoke about career development and connecting with

your associates while working remotely. Tag #naaap2020 to share

- i : 4 i : About Saa all
with us what you're doing and how you're doing! #missyou #naaap

#naaap2020 #physicallydistancing @ Dallas, Texas Chat (49)

(=) _Send Message
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Mailchimp Templates

Subject Line National Association ]
of Asian American —— LOGO BANNER
Professionals

National Association
of Asian American
Profassionals

HERO IMAGE

Title of Email

Lorem ipsum dolor sit amet, consectetur
adipiscing elit, sed do eiusmod tempor
incididunt ut labore et dolore magna aliqua.
Ut enim ad minim veniam, quis nostrud
exercitation ullamco laboris nisi ut aliquip ex . . —
ea commodo consequat. Duis aute irure dolor

in reprehenderit in voluptate velit esse cillum Tltle Of Emall
dolore eu fugiat nulla pariatur. Excepteur sint

occaecat cupidatat non proident, sunt in culpa Lorem ipsum dolor sit amet, consectetur adipiscing elit, sed do eiusmod
qui officia deserunt mollit laborum.

tempor incididunt ut labore et dolore magna aliqua. Ut enim ad minim - MAIN MESSAGING
veniam, quis nostrud exercitation ullamco laboris nisi ut aliquip ex ea
commodo consequat. Duis aute irure dolor in reprehenderit in voluptate

velit esse cillum dolore eu fugiat nulla pariatur. Excepteur sint occaecat
cupidatat non proident, sunt in culpa qui officia deserunt mollit laborum. —

BUTTON —— CALL TO ACTION

List Title

Event 1
Month 0, 2020 at 12:00pm-6:00pm
00 Street Address, City, ST 00000

List Title

EMAIL TEMPLATE

To establish a consistent editorial voice Lorem ipsum dolor sit amet, consectetur adipiscing elit, sed do eiusmod
thl’OUghOUt all NAAAP communications, tempor incididunt ut labore et dolore magna aliqua. ———— SECONDARY INFO
. . RSVP —
use standardized email templates.
Event 2
All text and buttons should keep a left Month 0, 2020 at 12:00pm—6:00pm
alignment. 00 Street Address, City, ST 00000
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Photography Appropriate Use

A picture is worth a thousand words.
Images illustrate our brand, the work we
do, and the diversity of our members.
Appropriate imagery can evoke emotion
and connect the reader or viewer to the
contents of a publication or webpage or
energy of NAAAP.

Use these image content guidelines
in selecting images for print or web
products, including Facebook.
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Photography Image Content

JULY 2020

APPROPRIATE USE

v Choose clean, simple imagery.

v Crop photos to focus on the people,
action, or brand at hand. Close-ups of
faces, smiles, handshakes, awards, or
other actions can emphasize the main
message of our work.

v Balance images displayed in terms of
social versus professional networking
and club/restaurant versus corporate

or community settings.

v Select images that show the diversity
of our target membership in terms of
age, ethnicity, and sex.

INAPPROPRIATE USE

% Refrain from using photos showing
alcohol or tobacco products.

% Do not showcase brands that do not
align with the professional, inclusive
nature of our brand.
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Special Programs
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NAAAP100

NAAAP
100

LEADERSHIP CONVENTION

9

Leadership

Convention
by NAAAP
PRIDE
NAMP
e —
E_Riucs

LEADING WITH EQUALIT

-

JULY 2020

INSPIRE AWARDS

/

-
¢ i
5

O

NAMP

INSPIRE

2%

.

Y

/

LEADERSHIP ACADEMY

L

NATIONAL

Leadership

ACADEMY

WOMEN IN NAAAP!

(v
WOMeEN IN NAMP

ALIST MAGAZINE

ALIST

EMPLOYEE RESOURCE GROUP

EMPLOYEE RESOURCE GROUP

SELF-CARE & WELLNESS

(" SELF-CARE
/& WELLNESS

By NawpP

SPECIAL PROGRAMS

Lockups have been
developed for different
programs presented by
NAAAP.
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NAAAP100
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NAAAP Inspire Award

N S N
S

\

AV

7

NAAAP

I NS PIRE
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ALIST Magazine
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ALIST Magazine Covers

ASIAN AMERICAN LEADERSHIP

YOUNGESTIN
| THEVC GAME

ERNESTINE FU AND

BRIAN WONG ARE

TAKING STARTUPS
BY STORM

2

|
INNERS

AAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAA



Leadership Convention

Leadershi
C’o Conventioﬂ

bv NAAAP

AAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAA



Leadership Convention Colors

Leadershi
cOO Conventio?n

by NAAAP
Leadership

C’o Convention
by NAAAP

co Leadership oo
Convention Roplcetresccent

mark with the annual

by NAAAP nnnnnn tion co lor.

AAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAA



Leadership Convention Website

. 00 ( 2] ® ey | & leadershipconvention.org VIO O M . a .

Leadership
cOnvention About + Programs Speakers v Sponsors  Hotel & Travel + Get involved + REGISTER NOW

w Leadarshlp
Convention
Washlngton DC

N Capital Hilton

August 20-23, 2020

R Lalinialli A
||| I I'l (] ittt
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Leadership Academy

NATIONAL

Leadership

ACADEMY
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Leadership Academy Flyer

ERG SYMPOSIUM

FEBRUARY 21, 2020 - 12:30 - 4:30 PM Jane Hyun
USTA NATIONAL CAMPUS Hyun & Associates

Executives of Top companies to share about ERG value and Diversity &
Inclusion practices. This symposium is geared towards ERG/BRG leaders
and members, HR professionals looking 1o expund employee talent

acquisition & retention strategies, and D&l professionals. Michael Gonzales

NE&E Consulting
AGENDA AT A GLANCE

* Executive Panel - How ERGs are viewed from an Executive
perspective
+ ERG 2.0 - Journey of ERG's into BRG's and beyond

* Voices Workshop - How do you engage & find new members, how do

you share your voice, and hear theirs? Mwi;ai:am
» ERC Leaders Panel - Hear from company ERC & BRG leaders discuss

ERG & Me, what they bring to them and their organizations.
SIGN UP TODAY!
Visit our event page at http://ErgAndMe-Orlando.Eventbrite.com/ sanm.::x:‘m

Registration is $50 for early bird and $60 at the door. For inquiries,
contact Santesh Mathews at santosh.mathewenaaap.org.

HATIONAL
Leadership National Association
ACADEMY N‘A%P of Asian Amorican

Professionals

i for Asian & Pacific

ndo & lompa). “We Build

For mora infaemtinn, vl wis noonn o
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Employee Resource Group

PRIMARY LOCKUP SIDE LOCKUP

EMPLOYEE
RESOURCE
GROUP

EMPLOYEE RESOURCE GROUP
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NAMP
LOGOTYPE D
‘d

WITH TAGLINE

NAAAP
LOGOTYPE : . I -

LOGOTYPE I ‘
WITH LOCAL CHAPTER .d H l l ’

Chapter Name

AAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAA



Pride Local Chapters

er Name

HELVETIC NEUE [
LIGHT

Letter spacing: 100

\:
\

Kansas City

]

NAMP

:\ e W Y

— =<l
Cincinnati

AAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAA



Pride Covers

PODCAST

Onboarding & Chapter
Implementation Guidelines

Version 1.0 / February 17, 2020

NLA.2020

PRESENTED BY

NAAAP PRIDE ]
Be Seen. Be Heard. Be Loud. Be Proud. \\\\l

3 HHP
===

LEADING WITH EQUALITY

BROCHURE
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WIN!

LOGOTYPE
WITH TAGLINE

754
J

»

WOMEN 1N NAAAP

leadership inspired by women

vvomen N

LOGOTYPE
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WIN! Social Media

JULY 2020

A WOMEN iN NAWP!

H“.\erird

JOIN US!

9AM - 12PM

11/9/19

RealPage, Inc
2201 Lakeside Blvd
Richardson, TX

' ; ?'7, vvomen m NAUP
finding s

ulﬁllment

AMY LIZ GAUTHAMI UNO

FAITH HO GRIFFIN VEMULA IMMANIVONG
Panelist - Career Focus  Panelist - Career Focus Panelist - Career Pivol Panelist - Career Pivol
Emergency il Assi Vice Presidi Social entrepreneur, child abuse Chel and owner of Red
physician, associale Digital Aequisition prevention activist, speaker,  Stix Street Food, CEO of
medical director and Providers Direct Sales —  panelist, leacher, CEO of two Chef Uno Brands, crealor
nationally published Broadband & Video businesses, classical piano of Chino Chinatown
speaker and wriler Customer Acquisifion teacher, YouTube series reslaurant

co-hosl, author and blogger

RENAE OLIVIA LIA CHANDRA
VIRATA MEYER FERRER BAI DHANDAPANI
Moderator Moderaior Keynote Speaker Keynole Speaker
Accoun! Execulive Senior Inlegralions Engineer  Communicalion slralegisi, Chiel Digital &
al Crealive Circle, and Team Lead and Trainer keynole speaker, Technology Officer
Co-founder at UGauGrrl at Corrigo, a JLL company author, and humorist for CBRE

NATIONAL ASSOCIATION OF ASIAN AMERICAN PROFSSIONALS
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Wellness

(- SELF-CAR
& WELLNESS

By NAMP

JULY 2020
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Local Chapters
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Local Chapters Rule

PRIMARY USE
SQUARE LOGO

FRANKLIN GOTHIC
DEMI CONDENSED |—

Letter spacing: -25
Vertical scale: 75%

SECONDARY USE
STACKED LOGO

LOCAL CHAPTER LOGOS
The relative size of the chapter name to

HELVETICA NEUE MEDIUM I: Local Chapter the NAAAP logo should stay as drawn,

maintaining the scale relationship.

Each chapter may selecta 2, 3, or 4
letter chapter abbreviation and an
accent color in place of the NAAAP red.
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Local Chapters Color Usage

SQUARE

Prioritize the square logo for Chapter-specific items. Use
chosen accent color and 100% white whenever spot and/or
4-color reproduction is possible.

NAAAP AVARGY &

Local Chapter

FULL-COLOR KNOCKOUT FULL-COLOR

Use chosen accent color and NAAAP Grey whenever spot Use when logo is on a dark background. The accent color is
and/or 4-color reproduction is possible. retained, while the Gray is reproduced with Light Gray.

Local Chapter Local Chapter

WHITE BLACK

Use when color reproduction is not possible. The logo Use when color reproduction is not possible. The logo
should be reproduced as 100% white. should be reproduced as 100% black.

JULY 2020
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Local Chapters Current Chapters

NAAP NAMP

NATI HI

NAMP
DET

NAAP
DFW

NAMP
COL

NAMP NAWP
BOS CHGO

NAAMAP NAAMAP NAAMAP NAAMAP NAAAP NAMP NAAAP  NAAAP

Atlanta Boston Chicago Cincinnati Colorado Dallas Fort Worth Detroit Hawaii

NAAP NAAP NAMP NAMP NAMP
KC LA MIA MKE MN

NAAMP NAAMP NAMP NAAMP NAAMP NAP NAAAP

Houston Kansas City Las Vegas Los Angeles Miami Milwaukee Minnesota

NAMP NAMP NAAP NAMP NAAP
NC 0oC PGH SD SF

NAAMAP NAAAP NAAAP NAMP NAAMAP NAAMAP NAAAP  NAAAP

MNew York Morth Carolina Oklahoma City Orange County Orlando Pittsburgh San Diego San Francisco

NAWP NAMP NAMP
sJ TO DC

NAAMAP NAMP NAAAP NAAAP NAAAP NAAAP  NAAAP

San Jose Seattle Tampa Bay Toronto Vancouver Washington DC Xiamen
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Permission for Use

Often NAAAP will sponsor or co-sponsor
events and be listed on employers’ and other
organizations’ websites, flyers, and reports.

The most appropriate NAAAP logo —national, program-specific, or chapter-

specific — should be selected and provided to the user in the appropriate resolution
(high resolution for print products, or low resolution for on-screen or web products). It is
typical to agree in writing (email is acceptable) the duration and targeted location/outlet
of the logo use. It is imperative that NAAAP’s logo is used to uphold our brand image.
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Permission for Use File Types

LOGO

National, Chapter, Special Programs

CMYK PMS RGB
Use for professional and personal printing Use for professional printing when quoted for PMS colors Use on website and social media graphics
v
EPS JPG PNG
Vector file, can rescale any size Raster file, white background Raster file, transparent background

LOGO VARIANTS

All lockups available for logo for different uses
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NAAAP Brand Committee

If you are unsure or have any questions,
please feel free to contact the NAAAP
National Brand Committee.

Ashley Wu John Ong Ezra Baeli-Wang Cyndy Yu-Robinson
NAAAP National NAAAP KC NAAAP National NAAAP National
Graphic Designer NAAAP Pride Treasurer Chief Marketing Officer Executive Director

ashley.wu@naaap.org john.ong@naaap.org ezra.baeli-wang@naaap.org cyndy.yu-robinson@naaap.org
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